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Who Are Dr. Marc and Charlie (in brief):

Psychologist and video master, Dr. Marc Kossmann, and video-crazed MBA marketer, Charlie 
Seymour Jr, made the decision to team up in 2010 after meeting twice a month over several years 
in a business-development group and discussing their mutual passion for helping people, 
marketing, and business growth.

Their partnership is the chemical reaction that results from locking a video-crazed MBA 
marketer and an entrepreneurial psychologist in a room for too long. Theirs is a very exciting 
story to share with you.

And after working together only six months, they wrote a book in under 91 days and took it to #1 
Best Seller on Amazon.com’s List for Entrepreneurs. And they have created hundreds of videos 
to promote their clients’ businesses as well as their own.

These two bald guys are here to help!

And If You Want To Contact Dr. Marc and Charlie Immediately? Here’s How:

Email: 
Dr. Marc (at) DrMarcAndCharlie.com
Charlie (at) DrMarcAndCharlie.com

Toll Free Message Line:
866.530.5518
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Melody Campbell: Well, good morning or good afternoon, depending on where you're 
at. This is Melody Campbell and I'm the Small Business Guru. This is the 
Get More Business Show.

This is the show that, if you're a small business owner or entrepreneur, 
this show is all about you. Entrepreneurs make the jobs, invent the 
industries, populate the new companies that will win the war for the 
economic future. I'm telling you, we need a million more just like you, so 
I'm on a mission to build a tribe of strong, entrepreneurial leaders.

Thank you very much for tuning in and listening in to the Get More 
Business Show. Real quick, if you have a chance and you're sitting in front 
of a computer, I just want to invite you to come over to my Facebook page, 
which is Facebook.com/GetMoreBusinessShow  Couldn't be simpler than 
that. Go ahead and like that page and you'll be able to keep up to date on 
who all of our guests are. Plus, I make all kinds of other exciting 
announcements.

A little teaser here: We are getting ready to do a wonderful launch on the 
Northwest School of Business, but I won't say any more about that 
because that's not our topic today. I decided to do a radio show about 
video. This has got to be the craziest thing, but that's okay. It's going to be 
entertaining. I promise.

Let me first introduce our guests, and I have two guests. Hopefully we'll all 
be organized, and I know we will, because I know these guys. These guys 
are professionals. We'll be all organized and not talking all over the top of 
each other.

Here we have a psychologist and a video master, Dr. Marc Kossmann and 
video-crazed MBA marketer Charlie Seymour Jr. made the decision to 
team up in 2010 after meeting twice a month over several years in a 
business development group and discussing their mutual passion for 
helping people, marketing, and business growth. These sound like my 
kind of guys.

Their partnership is the chemical reaction that results from locking a video-
crazed MBA marketer and an entrepreneurial psychologist in a room for 
too long. Theirs is a very exciting story to share with you. 

After working together only six months, they wrote a book in under 91 
days. Now, I'm sorry guys, that kind of cracks me up. They took it to #1 
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bestseller on Amazon's list for entrepreneurs and they have created 
hundreds of videos to promote their clients' businesses as well as their 
own. These two bald guys are here to help. Welcome, Dr. Marc and 
Charlie.

Dr. Marc Kossmann: Well, we're glad to be here.

Charlie Seymour Jr.: We certainly are glad to be here. Thank you very much. You 
know, Melody, as we're starting here, too, one thing that we might give as 
a tip to people on how we got connected, to show people that this stuff 
really works, is LinkedIn. We were doing things back and forth, and then 
came the connection through LinkedIn. It wasn't directly a video this time, 
but certainly talking about them in different places, and in came the 
connection. Things work.

Melody: Exactly.

Charlie: You're in one part of the world and we're in another.

Melody: Exactly. That's the thing. I think I was born at the perfect time. The only 
other time I would have wanted to be born in is when Jesus Christ walked 
the Earth, but social media is pretty awesome and I'm so excited to be 
participating in that. You're right, we met on LinkedIn.

 Before we get any further in talking about this, I want to make sure that my 
listeners have the opportunity to head on over to 
TheVideoMarketingGuys.com —not now, don't touch that— where they 
can get a free special report on how to power your profits through video 
marketing, a webinar on the same topic where Dr. Marc and Charlie 
discuss details of the special report, and a ten-part e-course on why video 
is vital to professionals.

Charlie: We're nothing if we're not prolific, huh? What do you say to that?

Melody: I was watching some of your videos and they're just all over the board. 
They're not just videos on how to make videos, they're videos that you 
have up for some of your clients, and they're all very entertaining or very 
moving. That's kind of exciting.

Tell me how you guys came together. You said it's an exciting story. I want 
to hear this exciting story about how you guys came together. It was about 
three and a half years ago.
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Charlie: Yes, and it is an exciting story. I'll start. This is Charlie. The story about 
taking the book to #1 and what we were doing that day is also a fun thing. 
As you so nicely said, we were in a business development group, and we 
didn't always sit next to each other, and we didn't always do everything 
together. We just got to know each other. We were making a connection. 
We were engaging with each other, and we found that we liked what the 
other person was doing.

Dr. Marc being a psychologist, Dr. Marc was doing some things in real 
estate at the same time, and I was doing some photography, I was doing 
video work. We just talked.

He doesn't remember this exact timing but I do, and it just shows where 
our memories are. At one point, in September before 2010, he wrote me a 
note and said, "Here are some of the things that I'm thinking about doing. 
What are you thinking about doing? Are there things we can do together?" 
Does that sound about right, Dr. Marc?

Dr. Marc: That definitely sounds about right. You know, the group that Charlie's 
talking about, part of the impetus for my sending him the email is that over 
time, that group sort of became the Dr. Marc and Charlie Show. It became 
kind of clear  that we both had a shared passion for marketing. We 
evolved into a shared passion for video in particular, but we were 
essentially running the group, unofficially.

That's why I said, "Look, Charlie, clearly we are of a like mind. We should 
be at least considering doing something together." That is how the story 
began.

Charlie: Two people have to come together somehow, right? It's nice when we had 
such a strong interest in it. We enjoyed being around each other and the 
passions that we have. My wife wonders, sometimes, when she hears the 
two of us if we're at each other's throats because sometimes our passion 
gets rather loud, but it's always for what is best for the client. How can we 
do the best in the video work that we're doing, and that sort of thing.

Dr. Marc started on that, where he was saying that we didn't start out 
doing video. We were doing content for people, and when we wrote our 
book, it was for mid-career professionals. It was fairly broad, but we were 
looking for doctors, lawyers, candlestick makers, and aiming what we 
were doing there as opposed to big business. We knew we didn't want 
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that. We knew we didn't want to start out working with people who had no 
experience and help them get known for the first time.

We wanted people who had a story to tell so that we could tell the story. 
As you point out in our videos, Melody, they're all about stories, about 
what's going on. Sometimes they're just domination videos, and we can 
talk about those as time goes on here in this interview. A lot of the time it's 
a story – and we had fun.

We have fun as human beings. We have fun telling our stories, and Dr. 
Marc really does a lot of the animation videos, and you have a lot of fun 
with those.

Dr. Marc: Indeed we do. You know, the evolution from the broader content marketing 
to specifically video really has to do with the fact that the internet is 
rewarding us, primarily, for the video. This is something that your audience 
certainly would want to understand.

If you're going to produce content, video is just the most powerful thing 
you can do on the web right now. It gets you very quickly ranked very well, 
but we also love video for another reason, because we still do lots of 
broad content marketing. When you create a video first, you've essentially 
created a ton of content all at once.

You've got the video. You can then pull the audio track out of it and use it 
as a podcast show, or wherever else you'd like to distribute the audio. You 
can then transcribe it, and now you've got written content that you can 
either use as is, as a blog post, or you can edit it into an ebook. Lots of 
different ways to go, but video is powerful in terms of creating a large 
amount of content. The internet will reward you very highly if you're willing 
to take the time and effort to get into the world of video.

Charlie: Melody, would you like to go back for just a minute, because you made a 
comment about the book that we did and how we put that out. Do you 
want a few comments on that?

Melody: Well, yes. Tell me, you guys wrote it in 91 days. How did you do that?

Charlie: Yes, well, in fact, that's something that we also teach people how to do. 
Again, this is non-fiction, so we're not coming up with all the creativity, 
although we got pretty creative in the beginning of it, because we wrote it 
like a radio play.
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Dr. Marc: I was going to say, Charlie, really half the book is fiction.

Charlie: It really is, because we wanted to have a Medieval tale that then instantly 
jumped into the present day to show that we're all out there slaying our 
dragons. What we did is, it's nice having a business partner, because we 
kept going back and forth. I'd write something, he'd write something. We'd 
go back and forth. We had someone who would make comments on what 
the writing was. Dr. Marc's wife is also a writer. She gave us comments 
back and forth.

When we started out, and we don't always recommend this to people, but 
when we started out, we knew we wanted a book. We were hoping it 
would be a bestseller. We didn't realize we could take it to #1 on 
Amazon.com but we knew that the best business card that anyone can 
have is a book.

We know that when someone comes before us in a group, you know, 
whether it's a Meetup—and we run our own Meetup—whether it's Rotary 
or Lions or whatever the other groups might be. If someone comes and 
says, "Oh, this is an author," and then if they go even further to say, "Oh, 
this is a bestselling author," we know that we look differently at that person 
and we think different thoughts about that person.

That was our primary goal as we started out. It was to get this book done. 
Yes, we had some client work, but we really wanted to get the book done. 
We had a lot of fun going back and forth. Dr. Marc, why don't you take 
those first two sections of the book. Then I want to talk a little bit about 
Amazon and what took place on that day, before we come back to video.

Dr. Marc: You know, Melody, in fairness, I did not believe that we could write a book 
in 91 days. My experience with books, having been around authors, was 
that you take a year or two to suffer through the entire process of writing a 
book. It was Charlie's madness that said, "Oh, no, no. We don't have that 
kind of time. We're going to do this thing in under 91 days." He set the bar 
quite high that way.

One of Charlie's favorite lines is "The deadline drives the deal," and it 
worked in the case of writing the book. We just cracked the whip back and 
forth. As Charlie said, we wrote different sections and passed them back 
and forth to edit back and forth.

Transcript For Get More Business Show, Melody Campbell, Dr. Marc Kossmann, Charlie Seymour Jr
Copyright © 2013  |  DrMarcAndCharlie.com   |  TheVideoMarketingGuys.com   |  Page 8 of 38

Hear The Show Here!

http://DrMarcAndCharlie.com/
http://DrMarcAndCharlie.com/
http://TheVideoMarketingGuys.com
http://TheVideoMarketingGuys.com
http://www.blogtalkradio.com/getmorebusiness/2013/07/19/power-your-profits-through-online-video-marketing%22
http://www.blogtalkradio.com/getmorebusiness/2013/07/19/power-your-profits-through-online-video-marketing%22


That first part was sort of an allegorical fiction story that we wanted to tell, 
kind of the hero's journey, painting the picture that all entrepreneurs and 
business people are essentially heading out onto a hero's journey to go 
learn something new, create some magic, special stuff, and learn what 
they need to do to come back and save the day. 

That was the story we told and then morphed it into a present day 
character. We had a lot of fun with it.

Charlie: We started with Maximilian and Katherine and it morphed to Max and Kate 
in the present day. They were professionals who were right in what we 
were doing, and it's very similar. I think sometimes, Melody, it's easier to 
know that there's the dragon, we have to go off. Let's go slay the dragon.

A lot of times in business, we don't see the dragon clearly. We don't know 
what the target is. We don't set our own deadline. We don't have a village 
to save before the warriors come in and destroy the village. We don't think 
of it that way. 

One day slips into the next into the next, we forget the sleight edge 
principle that if we do just a little bit more, it adds up cumulatively. Believe 
me. I've just had my family over here. I have a new granddaughter. The 
four of them plus my wife and I have been here and my wife's been 
cooking every night as opposed to my just getting a little meal. My belly 
says, day after day eating too much, I'm putting weight on.

That's what happens in our businesses, often in the reverse. We don't 
think that, "I'll just cut out now." No, no. I always say to myself, "I just want 
to do one more thing before I hang up the phone, or turn off the computer, 
or whatever else we're doing." That's what it took to write the book.

I'll give just a little shameless plug, but if people want some free 
information on how to go do that and to see what we did, we created a site 
on that. It's one of the things that we teach people to do, as well. It's 
MakeMeABestseller.com and you can go get the story of how we did it. 
There's another guy on there, Bob Regnerus, who helps people get their 
books written. We help them get it out there.

Anyway, that's a little bit about the book. We really got to know each other 
while we were writing this, and one of the things you find when you're 
writing a book is it forces you to narrow your focus. You can't solve all the 
problems for the world. You need to focus on a few things to be able to 
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then go deeply into it, I often say "an inch wide and 20 miles deep." If 
we're 20 miles wide and only an inch deep, we're not going to get work 
done for our clients, we're not going to get the right clients, all that sort of 
thing.

We focused pretty clearly in the book, we got it done, and as time moved 
on, we saw that video was the way for us to go.

Melody: Yes. That's probably how you decided to come down to being just the 
video marketing guys. Instead of the content guys, now you're the video 
marketing guys.

Charlie: Right. The video marketing guys. Dr. Marc loves to tell—should I let you 
tell this story about the first videos that were done?

Dr. Marc: Oh, sure. This was a little bit of an interesting moment in our partnership, 
in the sense that Charlie actually had the official background in 
photography and videography. I mean, he did it professionally. He had a 
whole business.

I had no experience whatsoever in terms of creating and editing video, 
other than what your typical person might have with their family. Came 
along a project and I said, "You know, Charlie, let me take this one on."

He was very gracious and he was clearly humoring me, and he said, 
"Okay, sure. You go ahead." Meanwhile he was sort of planning on his 
calendar when he was going to have to redo the entire thing because this 
rank amateur was about to create this thing.

I guess I kind of impressed him with what I came back with, because he 
looked at it and he said, "How the hell did you do that?" I pointed over to 
my little best friend, the MacBook Pro. At the time, and there's a whole 
back story of why we were staring out this way, but we were intentionally 
trying to start with the most basic equipment possible because we were 
trying to show people that they could do this themselves.

I just had iMovie, which comes with your MacBook Pro, and I'd created 
this video. The next day, Charlie went out and bought a MacBook Pro.

Charlie: It's interesting, because the way I tell the story is, I was real good at doing 
what I had to do, and I knew my horizon. I'm holding my hands up now, 
Melody, about a foot and a half wide. That was my horizon, and I knew 
what I could do really well within that foot and a half of a horizon.
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Well, Dr. Marc comes and he shows me what he's done with that video. All 
of a sudden, and now my arms are outstretched all the way as far as they 
can, that was now my horizon to say, "Whoa. All right. All this stuff I was 
doing on Windows operating system, with not a fancy, fancy editing 
system," though I had had some. I had done some documentary-length 
videos and that sort of thing. "Now you can do this sort of thing, wow, on a 
Mac?"

Now we're both on Macs. He has a new MacBook Pro, I have a Mac Pro, 
and I do a lot fancier things. Truth be told, we often say, "Give a man, give 
a person, a fish, he or she will eat today. Teach them how to fish, eat 
forever." Most people don't want to learn how to fish. They want to be 
given the video that's finished.

We teach people how to do it. The things that we talk about on the website 
you already mentioned, TheVideoMarketingGuys.com, we teach people 
how to do it. We tell them why they should do it, but most people don't 
want to. They're the doctor, the lawyer, the candlestick maker, the 
business owner, the storefront brick and mortar owner. They don't want to 
go learn a whole new thing.

I don't change the oil in my car. I don't happen to climb up to the third floor 
to clean out the gutters. I have people who know what they're doing come 
to do that for lots of reasons.

Dr. Marc: You know, Melody, I think there's a lesson for all entrepreneurs out there in 
that little story about the MacBook Pro. I come in being completely, 
blissfully ignorant about what the limitations are supposed to be, and I 
think that's one of the most powerful things about being entrepreneurial, is 
that you don't know what you're not supposed to be able to do, so you go 
out and do it.

It's kind of like writing the book in 91 days. In my mind, I had an idea of 
how things were done, and Charlie came along and kind of broke me out 
of that mold, and we did it in 91 days. The video is the same kind of thing. 
Charlie had his professional mindset of how you go about creating a video 
and editing it. I just came along with the attitude of playing, and in playing, 
I broke lots of rules and created something fun and creative.

I think that is the power of small business and entrepreneurs out there, as 
opposed to corporate America, where you have to go through 10 different 
layers of bureaucracy to get anything approved. That's why we like 
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working with small business, we like working with entrepreneurs. I'm 
guessing that's why you like doing this show.

Melody: Exactly. Someone asked me the other day, she does a radio show for a 
local radio station, and I was so tickled I got to join her as her guest on 
that show. I said, "I get to do real radio!"

She said, "No. What you've been doing for four years is exactly what I do."

I just decided to get on here and play, and that's what entrepreneurs do. 
They just get out there. They don't know what they can't do or what  
they're not supposed to do, and they don't have anyone looking over their 
shoulder saying, "Well, that's not exactly our policy." They just go do it and 
get things done.

I'm kind of excited about video, although I have to admit, as I was getting 
ready for this show and I started looking at all the really creative stuff you 
guys do, it kind of made me exhausted. You're right.

Dr. Marc: Join the crowd

Charlie: No, that's true.

Dr. Marc: It is true. There is a high level of technicalities to some of these things. 
That is sort of the intimidating part, I guess. The thing we always tell 
people is that doing any kind of video is better than doing no video. You 
don't need to start out by creating things that are fancy and have three or 
four or five cameras running at the same time, the way we sometimes do, 
or edit things in Final Cut Pro or, often as we do, using multiple video 
editing programs that we're then mixing and matching and combining 
together.

 You can start with the most basic camera that's built into your computer or 
on your phone, and create some video content about your business and 
get it out there. That's the most important part, is that the video gets pulled 
by Google up front because they're looking to create a media-rich 
environment in the search results so they're hungry for that content.

Now, clearly, that better and more entertaining your video is, the more it's 
going to be effective and the more people are going to watch it, but it does 
fall into the three primary objectives that Charlie and I are always trying to 
achieve for our clients and recommend for your audience as well. Those 
are, you need to get found online, otherwise all bets are off. No matter 
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what you create, if it's not out there, if it's not properly optimized and all 
over the place in a way that's visible, then it doesn't matter what the video 
is.

The second component is, it's got to be engaging. You've got to grab your 
ideal audience at an emotional level and make them sit up and take 
notice, because there's so much noise out there on the web. It's got to 
have a certain kind of entertainment, or edge, or emotion to it to draw 
them in.

Then you have to have automated follow up systems built into your 
marketing campaign, because you simply can't do it on manual mode in 
this day and age. You'll drop the ball. No matter how good intentioned you 
are in terms of having a list of people you're going to follow up with and 
call, you have to feed them into an automated system that at least helps 
you reach out and touch them repeatedly over time, in an automated 
fashion. Especially for small business and entrepreneurs, there's not 
enough of you to go around.

Charlie: Melody, I want to jump back to something that you had asked earlier, 
because I jotted this down. "How did you narrow your focus to become the 
video marketing guys, and why?" Because we started off with more 
content, we found that it was successful. Video had all the things that we 
wanted it to do, and as Dr. Marc points out, once you have the video, you 
also have the audio, and then you can transcribe the audio and you now 
have the words typed out.

It did everything. If we're just doing audio today, we can't show everyone 
how gorgeous you are where you're out there. It's a little earlier where you 
are for us right now. Right? We can't do that because we don't have that, 
but that's why we narrowed our focus. It just did everything that we wanted 
to and we saw the power of it.

Of course, it was at a time when Google was buying YouTube and videos 
were really taking off, and everything that we do now, in our business, is 
geared toward online. We're not doing video to put it on television. We 
don't need to have great big equipment.

Back in the year 2000, when I started with my video company, I spent tens 
of thousands of dollars on three-chip cameras and all this big video editing 
equipment. You can go do it for almost, not really a song, but you can do it 
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a lot more reasonably these days. Dr. Marc points out you can do it with 
you phone.

My own phone is too good a quality. I did a video of my grandson going 
into the ocean and turning back away, and it was about a two or three 
minute video when I finally edited the whole thing, all done on my phone 
so that I could prove to people that we could do that. On an iPhone, I 
happen to be Android, it's a Samsung. We can do it these days.

Melody: Yes. Yes, and there are a lot of people who are doing just that. Thank god 
for you two, because there's some really interesting garbage out there. 
People spend hours watching it because it's interesting and it's engaging. 
It's just exciting.

Charlie: It is exciting. What we're finding with YouTube is, it used to be that people 
would put a corporate video onto their website. We still recommend video 
on a website, but not the old style corporate, "Here I am and this is who I 
am, so come do work with me." No, that's not what we're looking for.

YouTube is not only important because it houses the videos. It's also the 
second-most used search engine. When people are looking for things they 
will type in "How do I, How do you?" Any how-to kind of question is 
answered really well. I don't go to the manuals any more for things that I 
buy. I go onto YouTube. Someone is going to show me how to do it.

Dr. Marc: You're not alone, Charlie. Melody, you were just saying, people love it, 
people go on it. Here's a little tiny factoid to wrap our brains around: 89 
million people, just in the United States, are going to watch 1.2 billion 
online videos today, and every day. 1.2 billion video views per day on 
YouTube right now. It's pretty darn popular.

Melody: Wow.

Charlie: It's not just watching the video there. Every time we put a video up, I want 
to give you a few tips on using YouTube. Is that okay?

Melody: Sure.

Charlie: At this point? Okay. Good. Every time you put a video up to YouTube, it 
needs your live link. When I say live, I mean http:// and then the name of 
your website. That's now a link pointing to your website. That says to 
Google, "Oh, there must be something interesting at the end of that link. 
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What is that?" and now they go ahead and they do all these different 
searches, and they spider it—it's a web—and it points to your website.

Now put up 10 videos that point to your website. That's 10 more links 
pointing to you than before you had it.

Dr. Marc: Just to be clear, what Charlie means in terms of where you're putting that 
live link, you want to put it in the first line of the description field when 
you're uploading your video to YouTube. That's a live link. When someone 
is watching the video on YouTube, they can see that. It's sitting right below 
the video. They can click on it and go right to your landing page or your 
website, or where you're going to send them.

It's amazing how many people are creating marketing videos and putting 
them up on YouTube with no link. The person has nowhere to go.

Melody: Yes.

Charlie: They have no idea what's going on. Second tip: Make sure that you have 
your keywords in the title. Now, I don't want it to be just keyword-driven, 
because we have people that we want to see it and understand it, but we 
need to make sure that YouTube, and then eventually Google and the 
other search engines, understand what the video is about, so we need 
that in the title.

Another point that a lot of people miss and don't think it's really important, 
but I'm hearing more and more on this: The name of the file that is 
uploaded. It's not 123 and today's date. No, it's Video Marketing—Dr. Marc 
and Charlie Do Whatever. That's got to be the name of the video itself that 
goes up there. Right? The file name.

Melody: Right.

Dr. Marc: Charlie had to convince me of that one just the other day, and I had to 
concede the point after he's telling me all this stuff he's been studying. 
Then, of course, I had to go and fact-check him, and it turns out, darn it, 
he's right.

Charlie: There he is again.

Melody: Again.
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Dr. Marc: You want to change the name of the file on your computer before you 
upload it to YouTube, because it's looking at the name of the file, believe it 
or not.

Charlie: And it's looking at the description, and you get 5,000 characters. How 
many times have you watched a video and you click to open up what's 
underneath there, and there are 25 words? That doesn't give the richness 
and the fullness so that you're not going to be brought up in the search 
engines the same way.

 We could go on and on, but there's a lot that can be done with YouTube, 
and then there are lots of other sites that are also video sharing sites.

Melody: Okay. Well, now, my most favorite one to catch videos on is Facebook.

Charlie: Yes. Yes.

Dr. Marc: More and more powerful.

Melody: It's not a video site.

Charlie: Yes. It's amazing. Facebook years ago became the largest photo sharing 
site in the world, and who thinks of that as a photo sharing site? You're 
thinking of all these other places, but there are more videos and photos 
being shared now directly on Facebook.

One of the things that we do, depending on what the client work is, our 
own work, we can automatically have it go to our profile on Facebook 
when we release the video in YouTube. We don't have to do it a second 
time. It's just done. Or we can take the link.

I did that today on a video that I don't know if Dr. Marc has even seen this 
yet, but I took a video link on a video that he was working on for an 
orthodontist, one of our clients, and I put that on my Facebook profile and 
said, "We love working with good clients. Especially when they've got 
great offers for people. Here's an example," and there's the video. Anyone 
coming along will see it on Facebook. They'll see the link to go to the 
YouTube video, and of course, that has then the link on where to go 
directly to the orthodontist.

It all works. LinkedIn, same thing. Fairly recently, I don't know whether 
they have it out to everyone yet because I know they were taking some 
time getting this new profile ready, you can now put video up. I mean, if 
you happen to look at either Dr. Marc Kossmann or Charlie Seymour Jr. 
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on LinkedIn, we have lots of video there. You would expect it from the 
video marketing guys, but look how people engage with you more than if 
you have a photograph there and some text. They'll see what your work is 
and they'll get to know you better.

Dr. Marc: Just so people don't run off and get all frustrated, I thought that was a 
universal thing at first but then I was helping a client with their LinkedIn 
profile and discovered that it's not universal. Again, this might be one of 
those things that's rolling out to different subgroups at a time the way 
LinkedIn and Facebook and all these guys do.

Charlie: It is.

Dr. Marc: You may find that on your particular LinkedIn profile, it has not shifted over 
to that yet. When it does, you'll see that in almost all of the fields where 
you can put information about yourself in your profile on LinkedIn, 
eventually you'll see a little button on there that says, "Add Media," and 
you can actually upload pictures and videos right into the different sections 
of your profile. Pretty cool stuff coming down the pipe.

Melody: That's awesome.

Charlie: Of course, guess where the link can come from when you're putting it on 
LinkedIn? YouTube. You don't even need to write anything about the video 
at that point. It takes the information directly there. All you have to do is 
supply the link. I mean, they're all coming together. They all realize the 
synergistic value of working together.

Melody: Then there's Instagram. Now you can add video on Instagram.

Charlie: I'm a big proponent of Instagram. I mentioned that my family was here, but 
I started LessonsFromMyGrandson.com and my Instagram is all related to 
my grandson. Here's an interesting way of approaching this. This is a 
video series on lessons for life, for business, for fun, through the eyes of 
what I see my grandson doing.

For instance: Why do all toddlers learn in the beginning, and they know, 
when they fall down they're supposed to get up? In business, we often 
forget that. It's video lessons like that that I'm putting up there. It's showing 
the kind of video work we can do, so I'm not screaming, "Hey! Watch us! 
We're video people!"
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No, I now have kind of a soft way of presenting some of the things we do 
through LessonsFromMyGrandson.com  The Instagram goes up on 
Instagram video. It goes directly into the Twitter feed for my grandson's 
site, and it goes automatically right into LessonsFromMyGrandson.com  
Look how they're all connected and I can create one thing and get it going.

Dr. Marc: I don't think I'm the only one who has social media fatigue, however. I let 
Charlie do all the Instagram stuff. I can't take one more channel or my 
head will explode. I think there's another lesson there, which is, you can 
pick and choose your primary channels and build those up, and then start 
to figure out how to feed it out to other ones, but you don't want to 
overwhelm yourself by trying to do everything at once or you won't do 
everything.

Charlie: No, that's right.

Melody: Exactly.

Dr. Marc: Start building some depth in one particular place and then start figuring 
out how they all link together. They are getting much easier, in terms of 
those linkages. As Charlie was saying, when you set up your YouTube 
account and your YouTube channel, you can just automatically share 
every upload to Twitter and to Facebook and things like that, just with the 
settings in there.

You can learn that as you go. Pick something, start building it, and then 
start transferring it over to another channel and expanding your horizon. I 
think most people will find a limit at some point.

Charlie has no limits. He has endless energy. I reached my breaking point 
and said, "Okay, you go do Instagram. I can't take it."

Charlie: He doesn't realize that I'm really lying here on the floor exhausted. He just 
doesn't know that. He thinks I'm sitting up. Yes. No. Yes.

Melody: Okay. Well, there are actually two pieces to this whole thing that we've 
been talking about. There's video and then there's marketing, but when 
you put the two together, what do you have? You have something 
different?

Charlie: Yes. Absolutely. It's taking your message out. I'm going to ask Dr. Marc to 
talk about how we do the search results domination videos. He's already 
presented to us that we have three things we need to do.

Transcript For Get More Business Show, Melody Campbell, Dr. Marc Kossmann, Charlie Seymour Jr
Copyright © 2013  |  DrMarcAndCharlie.com   |  TheVideoMarketingGuys.com   |  Page 18 of 38

Hear The Show Here!

http://DrMarcAndCharlie.com/
http://DrMarcAndCharlie.com/
http://TheVideoMarketingGuys.com
http://TheVideoMarketingGuys.com
http://www.blogtalkradio.com/getmorebusiness/2013/07/19/power-your-profits-through-online-video-marketing%22
http://www.blogtalkradio.com/getmorebusiness/2013/07/19/power-your-profits-through-online-video-marketing%22


We need to get found. This is one of my favorite examples and I'm moving 
my right shoulder right now, I'm going, "Ooh, sore shoulder." I go over to 
Google and I type in, "sore shoulder." I want to get some results for sore 
shoulder, I don't want to have the whole resume of Dr. Bob who is an 
orthopedist and does 12 different joints. No, I just want an answer on sore 
shoulder.

We want to put out a lot of content in very narrow areas. Again, an inch 
wide and 20 miles deep. Sore shoulder. Answer that with a video, then 
send them on to the next location, which may be getting more video 
content, or a free offer, or some giveaway, before we go to the doctor's 
website. There's too much information on most of our big websites. A 
confused mind always says no. They get confused, they leave, they never 
come back.

Video marketing takes the message, delivers it through video, and our part 
of video marketing is short videos. We're not talking about one hour-long 
video. I'd rather have 60 one-minute videos out there in little topics that 
then point somewhere else. Dr. Marc on some combination?

Dr. Marc: Let me jump in there for a second, too. I just had this conversation with a 
couple people this morning in a meeting I was at. One of the things that 
I'm always surprised is surprising to the person I'm talking to is a really 
important concept that Charlie just hit on and I want to make sure it 
doesn't go so quick that people miss it.

I think one of the biggest mistakes that people make in their marketing is 
to immediately think that what they're supposed to be doing is marketing 
their business. It's just how people think, in terms of, "I'm going to run an 
ad," but, see, that doesn't work very well on the internet. People don't go 
on the web looking for you or me or even our business category.

I'll even say, if they are, you're too late. Then they're shopping for you as if 
you're a commodity. If they're searching for a video marketing guy, I’m too 
late to the game at that point, because now what are they going to do? 
They're just going to go down the line and shop on the only thing they 
know how to shop on, which is price.

What we are always recommending to people is that what you want to do 
is market to the problem that you will ultimately teach the person you have 
the solution to. So, Charlie, when he says, "sore shoulder," and not 
"orthopedist," you don't want to go on and start creating videos about how 
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great your orthopedic practice is, but that's what most people do. You want 
to create videos that show your expertise and teach people what they 
need to know about their shoulder.

In the process, you're obviously demonstrating that you're the expert. At 
the end of the video, sure, then you're going to tell them how they can 
come and get more information. That's the other piece, is that we're 
normally wanting to create a marketing campaign whose first focus is on 
selling a free offer.

Now, that might sound a little confusing in terms of, you know, what do you 
mean "sell" a free offer? We're generally creating a campaign around a 
middle component which is that you're going to give away your expertise 
in some way. It might be a webinar. It might be a report.

We mentioned at the beginning of the show that we have a site, 
TheVideoMarketingGuys.com, where people can opt in to get both. They 
can get the report and they can get the webinar, and they can get an e-
course. Those are three examples of things that you can give away. 

Now, when I say it's a sale, it's because you're trading something for that 
free information and that's your name and email address, so that I can 
follow up with you and give you more information, and then build a 
relationship and make that offer.

I just didn't want to go too fast over that. You want to market to the 
problem and you want to fill the web with lots and lots of little bits of 
content, those little short videos Charlie is talking about are all tied to the 
specific keyword problems, not your business name and all that good stuff, 
because once they discover that you're the expert they're going to Google 
your name and of course they're going to find you then. That's the easy 
part.

Melody: Right. 

Dr. Marc: Charlie was mentioning this domination concept, and what we normally 
are doing is creating lots of little bits of content, tied to those keywords, 
and then we'll often create multiple versions of each of the videos so that 
we're really just kind of flooding the space with lots and lots of stuff.

Let's take the example of an orthodontist. We might sit down with that 
orthodontist and do an hour-long interview where we'll cover all different 
question and answer segments. Then we'll chop that video up. We don't 
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expect anyone to sit there and watch the hour-long interview. They might, 
but we don't expect them to.

Most people are kind of surfing the web, looking for little morsels, so we 
chop that video up into little Q&A segments and we filter those out to 
YouTube as well as a dozen other video sharing sites. We're just 
sprinkling that expert content, all tied to that keyword, in lots and lots of 
locations.

What happens then is a little bit of internet magic. That same video might 
now be on five, six, seven, eight different locations, each of which is a 
unique link because it lives in a different place. One's on YouTube. One's 
on Vimeo. One's on MySpace. Google indexes each and every one of 
those bits of content.

Now we did an hour-long interview. We might create a hundred or two 
hundred videos out of that one-hour piece and put them all over the place. 
As that gets indexed, it creates this wealth of information. We're doing 
something a little different than what the SEO guys promised. They're 
saying, "Hey, we'll get your website to be #1 on Google." We want you to 
be all of page one of Google for those niche keywords that are really 
important, that are tied to the problems that you solve.

I don't know if that was too much information, so ask me questions if I can 
clarify something, but I wanted to give you a sense of that.

Melody: I just wanted to kind of back up a little bit to something that you just said. 
You said it's not as important to care about whether or not someone's 
website is #1 on Google. You said what is important. Say that again and 
elaborate a little more on that point.

Dr. Marc: Sure. My other favorite way of trying to say that is instead of trying to do 
search engine optimization for your website, we want to optimize you. We 
want to optimize your expertise. We do that by thinking outside the 
website, by taking the expert segment where you've answered a question 
about my problem—so we'll go back to Charlie's example of the sore 
shoulder. I've just created, let's say, 10 little video segments where I'm 
talking about all the different ligament injuries, whether it's for baseball or 
basketball. I've created lots of little segments on that, tied to those key 
search terms.
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When I go online as the patient now and I’m searching "What do I do 
about my sore shoulder?" Dr. Smith shows up seven or eight times on 
page one, on all of these little video segments. I don't care where his 
website is because you're going to meet him or her in person right there in 
that video.

The video is going to end with a little call to action that says, "Hey, if you 
want to know more, I've got a 20-minute webinar where I'm going to great 
depth about how you can get treatment for your shoulder. I'm telling them 
where to go and I still don't actually even want them to go to the website. I 
want them to go to a very specific landing page that's answering the 
question that they actually asked.

Once they've given me their name and email address, I'm going to send 
them an email with a link to my main website that often has too much 
information on it. I actually don't want the main website to even be on 
page one. I want lots of little bits that are very specific to the keywords that 
people are searching. I'm going to tell them where to go afterwards and 
once they know my name, they're going to Google my name, and of 
course they're going to find my website at that point.

The web has changed in this way. I don't have to spend lots of time and 
energy and money trying to get my website to show up. I need to show up 
in person, in video.

Charlie: Melody, I don't know if this has ever happened to you. I've gone in to buy 
some clothing and I see the mannequin there with a beautiful sweater on 
it, and I look around and I can't find that sweater. I want that sweater as 
soon as I see something that tells me about that sweater. The same thing 
is true here online. We want to give enough information to answer that 
specific question, and we want it to be available instantly.

Not caring about number on Google has another side of it. If your website, 
and that's the only thing you're working on, is #1 or #3 or wherever it is on 
Google, you've got at least nine other competitors on that page, if that's all 
you're worried about. Why spend all this time, effort, and money to bring 
people over and then let them go to someone else?

If you've got five, six, or seven videos and people are much more likely to 
click on a video in any case, and you can dominate what those results are
—wow. Now all of a sudden, you've done something very different. That's 
what we mean when we talk about video marketing.
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Melody: Well, let me ask you this. Does Google give a priority to video? If someone 
is searching on "sore shoulder," and there's one video and lots of websites 
on it, they'll put the video at the top? Or if there are 10 videos on it, the 10 
videos get those spots? Or how does that work?

Dr. Marc: That's an interesting thing. It's not that it intentionally is giving preferential 
treatment to video, but it becomes accidentally true. Let me try to explain. 
Let's remember what Google's business model is. Google wants you to 
have the best search experience humanly possible. When you type a 
keyword into Google, Google wants to ensure that what shows up on page 
one, two, and three is the most relevant, engaging answer to your 
question, because if they fail to do that, you're going to start migrating over 
to someone else. They'll have failed to get you what you want.

 Why does video work so well? Because 99% of the web is not video. Most 
of the content on the web is words. All of those words are getting pulled up 
there, but since Google wants to have a rich experience, hidden behind 
the scenes that you can't see are a couple of hidden slots on every page 
for video. If you do a search and there's no video there, it's not that video's 
not important. It means that no one is producing video on those keywords.

That is a golden opportunity. The minute you publish a video on those 
same keywords, it does sort of get preferential treatment because 
Google's waiting for the video to show up so it can put it there. It wants, 
ideally, for page one to be a rich mixture of articles and blog posts and 
videos and podcasts, so that it's relevant but it's also rich and engaging.

When you're creating video, that's actually an important strategy you can 
use, is to do your searches first. Find the keywords relevant to your 
business where the video isn't showing up and that's exactly what you 
want to use to create your first set of videos, because you'll show up on 
page one. Believe it or not, sometimes in under three hours you'll be on 
page one of Google. It's fascinating.

Charlie: None of us can prove this, but since Google owns YouTube, and Google 
wants that to make money, there is a lot of talk that they want you both on 
Google Plus, G+, and they want you in YouTube, working this whole 
system around Google. I want to go with that and all the things that Dr. 
Marc just said.

Dr. Marc: Yes. One of the things I like to joke about it, there are two people you don't 
wan to fight against in your marketing. One is your client, that you're trying 
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to reach, and the other is Google. If you're not giving both of those 
audiences exactly what they want, then I don't know what the heck you're 
doing.

Charlie: Oh, thank goodness, my wife wasn't mentioned in that discussion. I was 
afraid you were going to say my wife. Okay. All right.

Dr. Marc: That's a different conversation. No, you want to give Google exactly what 
Google wants, as best as you can understand it, and remember: what 
Google wants is very simple. I'm always amazed when people are trying to 
do all these weird, black hat kind of things to cheat Google into a result. 
It's so much easier if you just understand that what Google wants is the 
most relevant, useful information for the client, and that's your other 
audience.

Why would I want to create a video that shows up on page one, that fails 
to actually answer the question, or that doesn't actually give my client what 
they want? That's insane, right? I mean, I want to give Google what it 
wants so that my ideal audience sees my expertise. You absolutely want 
to produce the best possible content you can create, and the most expert 
information that you can on the keywords that you're trying to show up in.

Don't create junk. Don't create video just for the sake of creating video 
because you can get it there. That makes no sense at all.

Charlie: Melody, I can hear some of your listeners now saying, "Fellows, this is all 
well, and good, but how do I know this stuff works?" Maybe we could give 
a couple of examples that. Would that be appropriate at this time?

Melody: Sure. Let's do that.

Charlie: Dr. Marc's going to be able to share a couple in a minute, but here's one of 
my favorites, anyway. We've been working for a world class crystal 
designer. This is a man that I've known for a number of years, but he has 
designed materials that seven United States Presidents have given away 
to foreign dignitaries, including the Pope, and he was not using that 
information. He did not have videos out there that were telling his story so 
we created this whole series for him and the kind of website that Dr. Marc 
was talking about.

Wouldn't you know, I think it was last week, maybe the week before, in 
comes a note from, I'm going to say it's called Qatar, the Middle Eastern—
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Dr. Marc: One of the Arab Emirates.

Charlie: Yes, and it's the number one now in a lot of spending for around the world, 
and its resources. They were writing saying, "Hey, I found you in your 
video. I want you to create—" and he goes and describes the whole thing 
he wants him to create in crystal.

It doesn't just work around the corner. It works around the world, as well. 
Dr. Marc, you have a couple of examples.

Dr. Marc: It does actually work around the corner just as well. We did a little project 
for a local Mr. Speedy franchise and I was just interviewing him yesterday, 
with a follow up for some of the material we were doing on a case study 
with that particular project.

He got a phone call in a rush from a very large marketing company, 
saying, "Hey, look. I know you can't do this," that was how the 
conversation started. "I know that this is impossible, what I'm about to ask 
of you, but I need you to make 10,000 color copies in the next two hours 
and deliver it three towns over."

Our client said, "Sure, no problem. By the way, though, how did you find 
us?"

He said, "Look, I'm on the web here. I'm not even from your part of town, 
but I searched on there and I saw a bunch of your videos. They grabbed 
my attention and that's why I'm calling you." Needless to say, the client 
and we are pleased with that kind of a result. 

Now, that one phone call led to a second phone call the next day from the 
same company saying, "Hey, I've got another job for you," because the 
client actually delivered those 10,000 copies in under two hours, right to 
that destination, so the guy was pretty impressed. Those two jobs alone 
produced a huge profit on top of what it cost him to create the video 
marketing campaign, so he was very happy.

Charlie: We love it when people say, "How do I know this is going to work in my 
area?" Whether they're calling us from Toronto, where we have dentists, 
whether they're calling us from San Diego, where we've been speaking, or 
they're in Vancouver, or they're in Chicago, they found us on the web.

We just turn around and say to them, "How did you find us?" The same 
way.
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Dr. Marc: Right. We practice what we preach.

Charlie: Exactly. This is how we know this works.

Melody: Okay. Let's talk about equipment. No, actually, what I really want to talk 
about is, what about those of us that are kind of equipment-shy, and we 
don't want to do it ourselves, so we would hire someone like you?

Dr. Marc: You would clearly go to TheVideoMarketingGuys.com, enter your 
information, and then you would send us an email saying, "Hey, can you 
give us a proposal?" That's clearly what you would do.

Charlie: Well, of course, but also, there are some things that people ought to be 
able to do themselves. Dr. Marc nicely says that I invented this. I don't 
know that I invented it, but certainly the name: I called it "one camera, one 
take." It was back in the days of the flip camera, but you can do this even 
more easily now on your phones.

You hold it out, you speak into the camera, and you say, "Hi, it's Charlie 
Seymour Jr. and I'm here with Melody Campbell. Melody, tell us about—" 
and then you put the camera on Melody. Melody then gives us her 30-
second or 60-second information. Come back and say, "Well, there's 
Melody. You're going to see her link right on my website. Make sure you 
click on it. Thanks very much." One camera, one take, you don't have to 
do anything else.

Dr. Marc: I know Charlie well enough that I need to describe his body language, 
because he didn't quite show—

Charlie: I am holding it out. You're right.

Dr. Marc: When he says, "you hold it out there," he's saying, you're taking your 
phone and you're literally holding your arm fully at arm's length and 
looking right at the camera and speaking to the camera. Then you're 
rotating your hand 180 degrees the other way and pointing it at the person 
that you're interviewing. Then you're rotating it right back to yourself for 
that closing segment.

That's why it's one camera, one take. You're just holding the camera out, 
you introduce, "Hi, we're here, this is what we're doing, I'm about to 
interview so-and-so." You turn the camera around. You do your one or two 
questions. You turn it back to yourself and close. Boom, you're done. You 
put that up on YouTube. That's all you need to do. 
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Charlie: As Dr. Marc said in the beginning, or as we were talking about earlier, any 
video is better than no video. To do that, when people expect that in kind 
of a one camera, one take, they know what to expect with the quality. 
They're not expecting to see some giant movie out there that Stephen 
Spielberg just did. They know what it is and the information is what is 
important.

Now, I will say that having great sound, having pretty good lighting, having 
the camera steady—yes, all of those things go into it and we want to tell a 
story. People who are a little shy of doing it can do it in a simple way.

It can also be done with PowerPoint. They don't have to appear on 
camera but we do say, and we do caution the professional, that if 
someone is coming to your business because of you, you really should be 
on camera. They're going to meet you. You're the dentist, you're the 
psychologist, whoever you are. They're going to meet you. Let them meet 
you on the web first and invite them in.

Dr. Marc: I think that's one of the keys to getting over being camera shy, is to really 
understand that what you don't want to do is perform. You don't need to 
perform, you don't need to rehearse, you need to simply be yourself. Part 
of what you have to do is undo a little bit of psychology that I think gets 
into most people's way when they turn on that camera, and they panic, 
when they see that little glowing red light or whatever it is.

I really believe that the panic is because of a mistake that happens in their 
brain. The mistake is that they think back to that earliest grade school 
moment where they had to give their first book report, and they were 
standing in front of the class, and their hands were shaking on the paper, 
and they were just wracked with the fear of doing something horribly 
embarrassing.

See, the point is, when you turn on the camera, you're not doing live public 
speaking. You have to break that spell and not make that association. 
You're 100% in control when you turn that camera on because there's no 
one else in the room, or if there is, there's one or two people that are 
equally uncomfortable. You're in control because you're going to record it, 
you're going to watch it. If you don't like it, you're going to delete and 
you're going to record it again until you get the take that you feel 
comfortable and relaxed, and you catch the right moment.
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This is not public speaking. This is talking to a little digital device with 1s 
and 0s that no one gets to see until you're happy with it. That's the key.

Charlie: Melody, I think there's another side—

Melody: Then there's—

Charlie: Go ahead.

Melody: Go ahead.

Charlie: I think there's another side to the question of what you were asking, too, is 
why would someone come to somebody. Video cameras are all over the 
place. They're in our cell phones. One of the things that Dr. Marc and I like 
to talk about is, we could give you all the pots and pans and the recipes 
for your favorite restaurant. Will you do as well as the restaurant?

We can tell you that we've had the greatest word processing equipment, 
I'll say that that's Word. We happen to like Pages on the Mac, but I'll say 
that it's Word. The best the universe has ever know. It doesn't make 
everyone a bestselling author.

This is the reason why people come to professionals, us or someone else. 
Clearly you can get a lot of free information at 
TheVideoMarketingGuys.com, make that choice, but for heaven's sake, 
use video.

Melody: Yes, exactly. We're right now, we've got four minutes, and I don't want to 
miss out on any information that you guys have to share with us. In four 
minutes: tips if I was just starting out. In fact, I am, and I'm really kind of 
beside myself with excitement at some of the things that you guys have 
shared. I went from scared, preparing this, not because I was scared to 
talk to you but because I was scared, "Oh my gosh, I'm going to have to 
use video now!" to now being really excited, because I've got a lot of great 
ideas for myself and my clients.

If I'm just starting out, how can I best use video to promote me and my 
business?

Charlie: Okay, there are a couple things that I'm going to recommend fairly quickly. 
Number one, go into TheVideoMarketingGuys.com. We've been joking 
about that but we give away a lot of information that will help you there. 
We also have a lot of video examples, not only on our YouTube channel, 
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but on our other website, and we give you that information when you get 
into TheVideoMarketingGuys.com

 You can start to see examples and say, "Ah, I see what they did. I could do 
it this way." You do want something on your website. You want to welcome 
people to your website and then tell them what to do on your website, and 
you want to put videos out there that answer the questions that people are 
asking about what you do.

Don't just brag about who you are, it's got to come out in that discussion. 
Make sure you answer the questions that they are asking.

Dr. Marc: This is Marketing 101, really, but it's the thing that people get wrong over 
and over again. Remember the video isn't about you. The video is about 
the viewer. The important thing that you have to do, before you even 
consider video, has nothing to do with video. You have to sit down and 
think about "to whom am I about to speak?"

You have to define your ideal audience. You want to create that mental 
image in your mind of the exact person who is your perfect client, 
customer, patient, and you want to have that crystal clear in your mind. 
Then you want to answer the most important questions that they have. 
Again, back to that sore shoulder. Sit down and create your list of 
frequently asked questions that you're going to answer for that person. 

Then the next thing is, most people who have no experience doing this are 
very uncomfortable standing in front of the camera, for all the reasons I 
just said. Make your life easier. Have someone interview you and ask you 
those frequently asked questions. Most of us are a lot more comfortable 
not looking at the camera, looking at our best friend, who is going to ask 
us the questions that we know they're going to ask. We're going to be 
comfortable, relaxed, and we're going to answer those questions on 
camera but in that format of being interviewed. It's much more comfortable 
and it's actually much more entertaining for your audience to watch.

Charlie: I see our time is really running out. Again, please, 
TheVideoMarketingGuys.com, there's an "s" on the end of that because 
there are two of us. We've got a lot of great information for you.

Melody: This is really exciting. I'm going to go as soon as we get off the show here 
and look up some of my keywords and see what videos don’t come up. I'm 
hoping, I've got both my fingers crossed, that there's lots of opportunity for 
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me to be the first one out there to put video up there, and for some of my 
clients, too. That I do know there are no videos on what they do, so I'm 
excited to introduce this idea to them.

Again, I want to say to anyone listening, either live or archived, please go 
to TheVideoMarketingGuys.com  There's a special report, there's a 
webinar, and there's an e-marketing series.

I just lost my space here, what I'm looking at. I apologize for that. Well, 
anyway, this is radio. No one can see what's happening.

Then, anyone who wants to hear about future shows, who's going to be 
my guest and what are topics going to be, you want to come to 
TheSmallBusinessGuru.com or Facebook.com/GetMoreBusinessShow

Dr. Marc and Charlie, I want to thank you very much for being on the 
show. You guys were very entertaining and I learned a lot. I have lots of 
notes. I have things that I'm going to take action on, and I hope my 
listeners do, as well.

Dr. Marc: Our pleasure.

Charlie: Thanks very much.

Melody: All right. Maybe we'll do this again. I have more questions.

Charlie: Well, any time.

Dr. Marc: Let us know.

Melody: All right. Thank you very much and we'll talk again soon.

Charlie: Great. Thanks a lot.

Dr. Marc: Take care.

Melody: Bye.
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Here’s What People Say About Dr. Marc and Charlie:

“Got your video – it’s outstanding!”
“Got your video – it’s outstanding!” “Great job once again. I’m so impressed and so proud of 
you. It makes me very happy to see what you guys are doing.”

Mike Koenigs
Traffic Geyser, Main Street Marketing Machines, Instant Customer, Tesla Video Producer

“I’ve been to dozens and dozens of websites searching for the kind of 
information you offer — and I’ve not found anything to compare to yours.”

Kathy Greenamyre
The Power of Storytelling, ThePowerOfStorytelling.com

“Dr. Marc and Charlie show you how”
“Rainmakers get off their TimeTrap Plateau headed for their personal summits. Dr. Marc and 
Charlie show you how to do that.”

Jeffrey J. Fox
Best-Selling Author of How To Be A Fierce Competitor and How To Become A Rainmaker

“I am totally blown away… AWESOME JOB”
“I am totally blown away in the creativity and animated art work that you have, Dr. Marc and 
Charlie, I think you two are the smartest guys I know. I absolutely love everything that you guys 
did for me. AWESOME JOB.”

Drew Haney
Owner – Sir Speedy of Berwyn, PA

“…a very happy client. And your never-ending flow of ideas related to getting 
our name out more enthusiastically has been nothing short of outstanding.”
“I have always been shy when it comes to self-promotion. Being the owner of a very small 
business, that can be deadly! But you have shown me the importance of an effective marketing 
effort across media platforms. Thank you, Charlie! Our business is busier because of your efforts 
on our behalf!”

David Hosbach, President
DSH Audio Visions, Milwaukee, WI

“the two of you are a creative and dynamic duo who give above and beyond 
what is expected”
Dr Marc and Charlie, I have to thank you for the coaching and encouragement that you’ve given 
me. You often hear warnings about forming partnerships, but, the two of you are a creative and 
dynamic duo who give above and beyond what is expected. While doing my research, I found 
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that searching your websites is like going on a treasure hunt. I keep finding more links and 
websites, and more content and products that you have created.  Your content is not only 
entertaining but filled with wisdom. Thank you again for your encouragement and support.

Wendy Smith
WendySmith.mobivantage.mobi 

“The man is brilliant…”
“I just heard Charlie Seymour Jr give an AMAZING talk. The man is brilliant, he’s a marketer; if 
you need help getting your business to the next level, you call him.” 

Jim Palmer
NoHassleNewsletters.com and long-time GKIC member

“These two wacky characters are as funny as they are brilliant…”
“When I first dove into the deepest part of the social media pool as a beginner, these two 
amazing men saved my life. I did not have a clue what I was doing. In addition to that, I thought 
I had to be deadly serious in my delivery, dealings with clients and all the G-d awful, stuffed 
shirt stuff. Well, I could not have been more wrong! These two wacky characters are as funny as 
they are brilliant.”

Alison Gilbert
MarketingBytes.biz

“…absolutely phenomenal job on the video… it’s past my bedtime but I 
couldn’t stop watching it!”
I’m speechless! You did an absolutely phenomenal job on the video… it’s past my bedtime but I 
couldn’t stop watching it! Thank you so much for the professional job you did… I’m already 
getting so many compliments about it.

Jeffrey DeVault
Director of Music, Swarthmore Presbyterian Church

“I knew you were talented, but I didn’t know how talented!”
Charlie – I’ve just been blown away, again, as I relived our big event! It’s a spectacular video 
you have shared with us. I knew you were talented, but I didn’t know how talented! Thank you 
for making it possible for us to enjoy the fruits of your experience and expertise! From an old 
and long-time admirer. Many thanks.

Betsy Fry
Newtown Square, PA

“This information is amazing PRECISELY because we all need more 
customers, leads and clients!”
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Ken McArthur
Best Selling Author of Impact!

Bios For The Video Marketing Guys

Charlie Seymour Jr: Little did he know at the age of six, while 
sitting on the stage in his first theatrical production, that his business 
life would lead him to help professionals and executives profit from 
story telling through video marketing while creating their own 
legends online. Charlie brings his unique background, experience, 
and skill together to deliver exceptional service to his clients.

Who is Charlie Seymour Jr? Award-Winning Video Producer and 
Still Photographer; Theater Director, Producer, Actor, Coach; Award-
Winning Salesman; #1 Best-Selling Author; Long-time Glazer-

Kennedy Student and Marketer; Speaker, Storyteller, Featured Guest in Webinars and MeetUps; 
and oh, yes: he has an MBA from Wharton. Charlie is not so easily defined. But the thread 
running through all his varied interests and activities can be summed up as this: Charlie is a 
direct-response marketer with a passion for story telling that calls people to action.

In his personal life, Charlie is a husband, father, and recent granddad. He’s one of FIVE 
generations in his family to direct at the same local theater and his passion outside of his work 
has been directing “rip your heart out” big musicals like Sweeney Todd, Evita, Cabaret, West 
Side Story, Follies, A Chorus Line, Hunchback of Notre Dame (which he wrote), and more.

In business, Charlie and Dr. Marc help mid-career professionals (like experienced attorneys, 
doctors, dentists, accountants, therapists, and more) and owners of privately-held companies 
(with annual sales up to $37 million) become Celebrated Experts online. No ordinary look-like-
everyone-else, run-of-the-mill slaves in their practices, but giants who Get Out from the Crowd.

Dr. Marc and Charlie are video-crazy marketing experts who make you look and sound great. 
And their passion shows through YOUR success. Their Special Report, Power Your Profits 
Through Online Video Marketing, clearly demonstrates how you can Dominate the Google 
Search Results and OWN your niche, helping you 1) Get Found, 2) Engage with your Ideal 
Audience, and 3) Create Automated Systems to Follow Up and Build Profitable Relationships. 
(To get a copy of their Special Report, sign in here now: The Video Marketing Guys – Click 
Here For More Info!)

Even at an early age, Charlie created stories for people that others wanted to watch. He received 
his first camera (Brownie: remember them?) at age four and went on to become a professional 
photographer. He began his video career at age 11 at the side of Robert J. Kerr, the Dupont 
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scientist (and community-theater director) who was a leading specialist in the creation of video 
tape at a time when a “home machine” weighed 37 pounds and you had to wind the tape from 
reel to reel. Charlie started directing 3-camera video recordings at age 11 and now regularly has 
up to five cameras running at the same time: he rightfully gets blamed for the ideas behind many 
of the wild and wacky videos you see on DrMarcAndCharlie.com and YouTube! He knows that 
videos are entertainment plus great information: THAT’S how to get people to watch!

Charlie knows how to get the most from you when creating videos. He appeared in his first main-
stage production at age six and directed his first three-act play in 7th grade. He performed in at 
least one play or musical a year through his college years, founding the student-musical-theater 
group, Torn Ticket, at Tufts University in 1971, for which he received an Alumni Service 
Citation. And he wrote and directed The Hunchback of Notre Dame as a major musical with New 
York composer, Neil Radisch. Charlie then started his own Video and Still-Photography Business 
in 2000, creating several award-winning, feature-length videos in addition to the Wedding, 
Family Portrait, and Bar and Bar Mitzvah still photography he became so well known for.

Charlie specializes in documentary-style video stories: they range from 90-minute stories about a 
Habitat for Humanity house-building project, high school class, state championship football 
team, or a local band to 5-minute shorts that paint a profile of a local business person. His 
creative storytelling on video has flipped him upside down to show that he “sees the world in a 
different way,” put a dream sequence into an iPad-case-demonstration video for PLUSMotif, put 
his audience into the fire and molten-lead crystal for world-famous designer Peter Yenawine, and 
shown him and Dr. Marc pushing a table of books onto the floor to demonstrate how their book 
replaced all of those on the table. Clearly he can bring a different viewpoint to YOUR story too.

And he’s known for his many on-location interviews where he is able to draw out clients’ 
expertise, warmth, and personality, elevating their status for the audience. You don’t get “the 
same look that everyone else gets” when Charlie does an interview with you – you get a unique, 
well-crafted story that tells people why they should work with you. And if you need a short 
Welcome Video for your website, he knows how to create that as well. 

But Charlie brings more than his creativity and shiny-headed good looks to the table. In real 
estate, he generated $247,368,657.97 in personal sales and more than $1 billion through his 
marketing leadership skills, being named the Top Salesman in all of Philadelphia; he ran 
professional theaters in Princeton, NJ and St. Louis, MO; he operated his own photography/video 
production company; and he continues to consult about (and use) Web 2.0 technology (especially 
video production, YouTube, LinkedIn, Traffic Geyser, blogging, podcasting, Facebook, 
WordPress, and Twitter); he directed musical theater (in his “spare” time); and now runs The 
Video Marketing Guys with his business partner, Dr. Marc Kossmann.

A Boomer himself, Charlie recently spent time studying the buying habits of his generation 
leading to the insight that, “We’ve gone from Success To Significance in what drives us. We have 
the things and now want to be sure to leave our mark ON the world (and on at least one other 
person IN this world). We need to get our stories out, to profit others and ourselves.” He 
embodies that for himself as well as his clients.
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Charlie has two beautiful, talented, and grown daughters (Stacie and Liz), a son-in-law (Chris), a 
grandson (Beckett), and new granddaughter (Isabel) who enrich his life in everything they do. He 
lives outside of Philadelphia in Wallingford, PA USA with his wife, Pam, a cat, a dog, 7 
computers, and 8 cameras!

Charlie was recognized by the National Academy of Best-Selling Authors and Verified as a 
Best Selling Author – Click Here For More Info!

Want to connect with Charlie at LinkedIn? Click Here!

Want to friend Charlie on Facebook? Click Here!

To see some of Charlie’s Documentary Videos for Swarthmore Presbyterian Church, Click 
Here!

To See Some Of Charlie’s Video Interviews, Click Here!

* * *
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Dr. Marc Kossmann: What do the Internet, 
psychology, video, entrepreneurship, marketing, 
meditation, a black belt, and motorcycles have in common? 
Let’s find out.

All marketers might be said to be students of human 
behavior, but few have earned a doctoral degree in the 
science of human behavior or have actually specialized in 
the study of brain-behavior relationships. 

Dr. Marc Kossmann originally trained in neuropsychology 
and worked with people who suffered brain injuries and 
other neurological problems. He then spent over 10 years 
working with cancer patients in a multi-disciplinary medical 

oncology practice. After nine years of specialized study in psychology and earning a doctoral 
degree in Clinical Psychology, he spent 20 years helping people understand the nature of 
emotional and behavioral problems they experienced and then working through the needed 
changes to improve the quality of their lives.

Along the way, Dr. Marc got bitten by the entrepreneurship bug. While graduate training in 
psychology (like most professions) does not provide even five minutes of training in the business 
of building a business, it became clear to Dr. Marc that every business owner and professional is 
in the business of solving problems. It also became clear that connecting “people with problems”  
to the solutions they need is accomplished through marketing. In the process of building several 
of his own businesses, from a psychology practice to a real estate investing company and now 
co-founding a video-marketing firm, Dr. Marc became a serious student of the psychology of 
marketing.

Dr. Marc specializes in helping clients totally dominate search results online by first creating 
attention-getting, compelling video-promotional messages tied to the keywords most important 
to that business. Then he creates many different versions of those video promotional messages. 
And then all of that content is published over and over again to multiple online video-sharing 
sites. Feeding the search engines so much great content results in total domination when 
someone searches those keywords.

When asked, “Why online video marketing?” Dr. Marc responds, “Because of the power of 
video as a communication tool. It’s better than face-to-face in the sense that you can put an 
edited, polished version of yourself and your message out to millions of people—but they have a 
very personal, one-to-one interaction with you on their end.” 

“But that’s only half the story,” he continues. “Video’s power is in reaching out and connecting 
with your ideal client, customer, or patient. But to do that, first you have to get found when that 
person goes online to research the problem they have—you know… the problem you’re ideally 
positioned to solve with your business or practice! And that requires building a Dominant Total-
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Web Presence. It’s not just about a great website anymore. You have to think outside the website 
and learn to dominate the organic search results with great content you have published and 
syndicated out to lots of different web locations. 

“Video works because Google LOVES video. Google purchased YouTube because they have the 
data to show that people prefer video. They want to watch information more than they want to 
read. We are, after all, a culture raised watching television. So if you want to get found online, 
you need video.”

Dr. Marc adds, “When you look at a typical search-results page on Google, follow your eyes as 
you scan the page. Notice that images trump text when it comes to attracting your attention. But 
now look at a search results page that offers your eye text, images, AND the enticing image of a 
video player. Which gives you the greatest urge to click? Regardless of your personal preference, 
Google knows that the overwhelming majority of people will click on that video player, and 
THAT is why Google owns YouTube.

“So, like Google, we focus on video in our marketing because video is what people respond to. 
And when you combine the power of video with the reach of the Internet, you have a 
phenomenal force of nature. If you want to Get Found by your ideal client… if you want to 
Engage with your ideal customer or patient… then You Need Video! It’s as simple as that.”

In addition to doctoral training in psychology, Dr. Marc brings an Eastern flavor to his work. A 
long-time student of multiple martial arts (along the way achieving a black-belt level of expertise 
in Tae Kwon Do), Dr. Marc developed an interest and spent many years studying and practicing 
Buddhist meditation. 

He once spent nine full days living with Buddhist monks in complete silence, studying the mind 
from within and understanding that patterns and habits of the mind are a powerful force of 
nature. Meditation reveals not only how mental patterns are formed but also how they can be 
changed by conscious awareness and insight. Now as an adjunct professor in a graduate 
psychology program, Dr. Marc teaches counselors how to use mindfulness meditation in their 
own lives and in their work with clients.

Other factors also shaped Dr. Marc’s tendency to see patterns from outside the box. A first 
generation American, he grew up speaking Italian before learning English, and he often traveled 
abroad as a child, learning to see his own culture from both the inside and the outside. In high 
school and college, he studied Russian just for the challenge of learning a language that was 
totally foreign and unfamiliar to him.

Seeking challenges and finding an exciting edge to life are important to Dr. Marc. Whether it’s 
riding motorcycles through twisting mountain passes or leaving the grid for a week at a time to 
test his survival skills on back-country backpacking adventures, he likes to bring a little fun and 
adrenaline into every marketing project. “Hell, if it isn’t fun, then why are we doing it?”
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After all, that edge is part of what entrepreneurship is all about. Having an idea and being willing 
to invest heart, soul, and dollars to bring a new concept to life and then turn it into a profitable 
enterprise—that’s exciting stuff. So after developing several business ventures of his own, Dr. 
Marc has dedicated his skills to helping other entrepreneurs and business owners succeed by 
understanding that marketing is a profit center for your business, not an expense. 

“Marketing is what connects your solution to the pain your ideal client, customer, or patient 
experiences, and marketing enables that person to change his or her current pattern and be more 
successful in life through your help. Both marketing and psychology are about understanding the 
pain that motivates a person and then helping that person find the best possible solution to the 
source of that pain.”

Dr. Marc concludes, “Marketing is relationship building. Marketing is problem solving. 
Marketing is about facilitating change. Marketing is a psychological intervention that brings 
profit to your business or practice by making sure people immediately recognize you as the 
expert solution to their current pain or problem.”

Dr. Marc lives with his wife Deb (also a clinical psychologist) and two exceptional cats just 
outside of Philadelphia, PA USA.

Marc was recognized by the National Academy of Best-Selling Authors and Verified as a 
Best Selling Author – Click Here For More Info!

Want to connect with Dr. Marc at LinkedIn? Click Here!

Want To Friend Dr. Marc on Facebook? Click Here!

To see some of Dr. Marc’s Animated Videos for Sir Speedy, Click Here!
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